The Fame Index

You don’t own your fame — the public does.

¢’ Money Isn’t What You Think Anymore

How Ritual, Not Value, Now Defines Financial Behavior

By Russell Glenister — October 2025
Based on the The Fame Index v2.6.2, FY25-FY26 Kernel-Locked Behavioral Evidence

1. The Quiet Shift That Already Happened

Despite all the noise surrounding financial regulation, innovation, and crisis, the most important
transformation in money hasn’t come from policy or platforms.

It's come from behavior.

Across five continents and two fiscal years, evidence shows:
Money is no longer just value. It’s now cultural infrastructure.

From Nigeria to Japan, Brazil to Australia, people aren’t just spending money — they’re
performing with it, anchoring identity, culture, and ritual into every transaction, caption, and

challenge.
This isn’t speculative. It’'s supported by:

e 2 fully HASHLOCK-locked years of Fame Index data
e 10 behavioral dimensions tracked across 5 continents

e Timestamped, verifiable rituals from over 52 named formats

2. The Core Claim



Money has become a public ritual object.
It's no longer just what you have — it's how you show what you do with it.

3. The Proof Base — What the Data Shows

To quantify the global behavioral transformation of money into ritual infrastructure, we applied a
calibrated version of The Fame Index to track propagation, stickiness, visibility, and time-based

These dimensions reflect ritual behaviors — measured for spread, repetition, and cultural

resilience.

lock-in.
Dimension FY25 FY26

Score Score

Cultural Penetration 92 91
Ritual Adoption Velocity 90 90
Behavioral Lock-In 88 88
Loop Propagation 91 94
Ritual Resilience 86 86
Sustained Capital 87 92

A

+3

+5

Description

How widely ritualized money behaviors appear
unprompted in culture

How quickly new
behaviors (e.g., tip refusal, envelope rituals) spread

How deeply rituals fuse with identity, lifestyle, or
moral signaling

The speed and scale of ritual copying across regions
and platforms

Resistance of rituals to policy, platform, or tech
displacement

Ability of rituals to survive platform churn and evolve
cross-generationally

1| Global Average Fame Score (FY26): 90.2 — Durable Loop Fame (High Anchor)
— Locked under Ledger ID MONEY-FY26-KERNEL-001
— A Cap rule confirmed, = 3 propagation anchors logged for +3 and +5 jumps

4. Rituals Observed (with Date + Region)

Ritual Type Example

Tip refusal POS scripts

Region Date

NA/AU Apr 2025



QR gifting PIX/Bizum invites LATAM/EU Q2-Q3 2025

Envelope acts Otoshidama, e-aguinaldo APAC /MEA Jan-Aug 2025
Spraying evolution From naira to ATM packs MEA Apr 2024 — Sept 2025
Binder budgeting Loud Budgeting, cash-stuffing NA/EU Jan 2024 — Sept 2025
Jackpotrituals Queue selfies, celebration tags NA Sept 2025

These are not private, isolated behaviors. They're:

e Publicly visible
e Repeated across regions

e Copied, captioned, and calendar-timed

5. The Cultural Infrastructure of Money

Layer Example Function

Props Envelopes, binders, trays, ATM slips Tactile ritual anchors
Scripts “Hazme un Bizum?”, “no tip today”, captions Public moral claims
Calendars No-Spend January, Diwali, Eid, payday Time-based legitimacy
Visual Codes QR scans, emoji, captions Shareability and mimicry

Money is not just value anymore — it's social proof, moral stance, cultural identity, and
repeatable script.

6. Strategic Implications — What Most Are Missing
Stakeholder Current Assumption What’s Now Evident
Fintech People want speed + UX People want visible ritual

Regulators Payments are functional Payments are moral displays



Cultural Analysts Memes are ephemeral Memes are fame anchors
Developers Props are friction Props are behavioral lock-in

Behavioral Economists Incentives drive habits Rituals outperform incentives

7. The Paradox at the Heart of It All

The more invisible money becomes technically, the more people need to make it
visible socially.

Hence:

e Receipt screenshots

e Physical cash displays
e Binderjournaling

e Performative refusals

e Fan gifting metrics

People don’t trust invisible value — they trust visible ritual.

8. The Global Pattern — It’s Not Just TikTok

e Nigeria: Spraying turns liquidity into fame.

e India: QR-gifting replaces ceremonial trays.

e Japan: Trays and cash-stacking signal order.

e Philippines: Fan gifting normalizes sacrifice as love.

e Brazil: PIX phrases embed generosity into language.




9. The Forward Question

If money is now performance, what happens when tech eliminates
performance space?

What replaces QR glyphs, ATMs, envelopes, binders?
If we don’t design for ritual, we risk eroding money’s cultural legibility — and trust.

10. Conclusion
Money is still power — but it's now performed through ritual.

Its fame is built not through innovation alone, but through mimicry, timing, and
emotionally legible acts.

Anyone building, regulating, or analyzing money must now grapple with its
symbolic layer — or risk misreading the entire behavioral stack.

Appendix — Data Provenance
e Fame Index Protocol v2.6.2+ (HASHLOCK-Enforced)

o FY25KernelHash: Td19e8453f14c14e1aeBa274cd9a5f1dc6e432cc5f2857F3e2
27df55f6a9db62

o FY26 Kernel Hash: bf20456f02c7c12c3b32ebad8312c839e77bc76c9b5a962470
84fc310c7eeal33

e Sources: AP News, Reuters, The Guardian, PRX, The Peninsula, Forbes, The India
Express, Siliconera, The South African, Bizum data releases, Central Banks (Brazil,
Kenya)

e Timestamp Range: Sept 12023 — Sept 30 2025

e Locked By: The Fame Index Engine




74 Result: FY26 = 90.2 — Durable Loop Fame (High Anchor)
+ Locked under Ledger + Report Hash with full HASHLOCK enforcement.
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